SAN JUAN ISLANDS PARTNERSHIP GROUP

Drive-up Survey — Preliminary Findings
September 30, 2015

Overview of Survey Respondents

During September 5 — 12, 2015, WSF staff surveyed 141 individuals traveling “stand-by” without reservations

from the Anacortes terminal to the San Juan Islands.

Below is a high-level summary of the survey responses for some of the questions. Open-ended questions are
not included. WSF will conduct further analysis during October 2015 and provide a full report in November

2015.

Survey Responses

Q2 - What is your final destination today? (n=140)

Final Destination

5%

4%

B Lopez
B Shaw
™ Orcas

B Friday Harbor

Q4 — What is the purpose of your trip to the San Juan Islands today? Check all that apply. (N=141)

Reason For Trip

3%

B Going home (resident)
B Vaction property

B Work/business

M Tourism/Sightseeing
| Visit family/friends

M Special events

 Other
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Q5 — Where is your primary residence? (n=141)

Primary Residence

m SJI - Permanent Resident
B Wa State - Outside SJI
= Outside Wa State

Q8 — Typically, how far in advance do you plan what sailing you will be taking to the San Juan Islands from
Anacortes? (n=138)
Q9 - For this trip today, how far in advance did you plan today’s travel? (n=140)
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Q10 - Did you know vehicle reservations are available on this sailing/route? (n=140)

Aware of vehicle reservations?

Q11 - If yes, what is the reason you chose not to make a reservation for your travel? Choose all that apply.

(n=88)

Below are the top 5 responses. ‘Other’ will be fully analyzed in the November report.

Uncertain on travel time 30 24%
No reservations available 21 17%
Last-minute travel plans (< 3 hours) 19 15%
Other 16 13%
Have reservation on earlier/later sailing 10 8%

Q13 — How likely are you to use the Save a Spot reservation site in the future on this route? (n=136)

How Likely to Use Save a Spot
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