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Background
In 2009, the Washington State Legislature directed WSDOT to prepare a traffic and revenue study for Eastside Corridor
tolling and to seek input from the public by January 2010. As part of the outreach process, we presented information at 13
community festivals and hosted three open houses in August and two in November. At the November meetings we
presented the preliminary results from our traffic modeling and key findings from our public outreach so far. Additionally,
members of the public were encouraged to provide feedback by e-mail, comment form, or talking with project staff at the
open houses.

Overview
The goal and purpose of the second series of open houses was to reintroduce the study and distribute comprehensive
background information, share results of public outreach tactics (focus groups and phone and online surveys), provide
preliminary results of the traffic and revenue modeling for each study option, and identify public concerns. The meetings
were held on Nov. 3 at Kent-Meridian High School and Nov. 5 at Kirkland City Hall. A total of 52 community members
attended the open houses.
During the meetings, attendees were given the opportunity to review background information, public outreach results, new
information concerning preliminary results on traffic performance, average toll rates, and funding and bonding scenarios
for the five study options. Key project team members were available to discuss these results, and address concerns and
questions with attendees. All meeting materials, including
copies of the display boards, are posted on the project Web
site: www.wsdot.wa.gov/tolling/eastsidecorridor.
To advertise the open houses to a large audience, WSDOT
coordinated an extensive outreach campaign, combining
conventional print media advertising with web-based
advertising. Tactics included:
•
•

•

Print media advertising in corridor newspapers
Corridor flyer postings - Open house flyers were
posted at community locations, including libraries,
community centers and city halls. Each flyer included
contact information to enable citizens to provide
comments or questions regarding the study. Posting
flyers at community locations and in print
publications allowed WSDOT to reach a more diverse audience; one that may not have access to a computer or
the internet.
Web-based advertising - For those that have internet access, WSDOT used a variety of online methods including:
o The WSDOT Eastside Corridor Tolling Web site,
o The WSDOT listserv system (messages were sent to members of the I-405/Eastside, South King County
and I-5 connections listserv groups). By using listserv items, WSDOT stayed connected with those
community members who are familiar with the process and wish to stay connected throughout the tolling
study.
o Electronically posted WSDOT press releases,
o Online advertisements on several publications’ Web sites (including the Seattle Times and Seattle P.I),
o Postings on corridor community calendars and city Web sites. The postings on the community calendars
gave WSDOT the opportunity to reach out to those who are already involved in their community.
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The following summary highlights the advertising efforts and the public’s comments.

Citizens gather at Kirkland City Hall to learn about express
toll lanes

Comment Station – Kirkland City Hall

Advertisements and Notifications
WSDOT sent e-mail notices to approximately 10,000 interested parties on the project mailing list and several listservs (I405/Eastside, S. King County and I-5 Connections) and ran display ads in eight print publications and four online
publications, reaching over 265,000 readers and securing over three and a half million established impressions.
Other advertising and meeting notification included:
•
•
•
•
•

Flyers and posters at community locations (i.e. city halls, community centers, etc)
Press release to local media
Announcement on project Web site and city community calendars
E-mail distribution to various neighborhood groups on the Eastside Corridor
E-mail to various Chamber of Commerce offices throughout the Eastside Corridor

Open house flyer
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Advertising
To further awareness around the open houses, display ads were placed in the following publications:
Newspaper/Media Outlet

Advertisement Insertion Date(s)

Circulation

Seattle Times Eastside Edition

10/26-10/30/2009

64,187

Auburn Reporter

10/23, 10/30

29,421

Bellevue Reporter

10/24, 10/28, 10/31

40,227

Kirkland Reporter

10/21, 10/28

25,956

Kent Reporter

10/21, 10/24, 10/28

30,223

Redmond Reporter

10/23, 10/30

25,089

Bothell/Kenmore Reporter

10/21, 10/28

21,341

Renton Reporter

10/21, 10/28

31,062

To reach a larger audience, WSDOT also used several online publications to advertise the open houses. This is one of
the newest strategies used today. In some cases WSDOT was able to reach an audience nearly 20 times bigger by using
online publications over traditional print newspapers.
Media Outlet

Advertisement Run Date(s)

No. of Impressions Received

Seattle Times Online

10/22-11/5/2009

1,286,108

Seattle PI Online

10/22-11/5/2009

1,266,700

Colors NW

10/22-11/5/2009

191,213

Daily Journal of Commerce

10/22/-11/5/2009

201,103

Seattle PI Online Display Ad
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Community Calendars
WSDOT coordinated with local cities along the Eastside Corridor to include information about the open houses on
community calendars. The following cities posted announcements or distributed information:
City

Advertising Mediums

Auburn
Bellevue
Kenmore
Kirkland

Community calendar
Community calendar
Community calendar
City calendar, government access channel,
employee intranet, Neighborhood News listserv
Community calendar
Community calendar, city blog
Community calendar
Web calendar, spotlight news page.
Community calendar
City website

Mercer Island
Newcastle
Puyallup
Renton
Sumner
Tukwila
City Calendar advertisement

Community Outreach – through other outlets
WSDOT advertised the meetings on KOMO’s Neighborhood for the following communities:
•
•
•
•
•
•
•
•
•

Bellevue
Bothell
Kent
Kirkland
Auburn
Puyallup
Redmond
Renton
Woodinville
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Advertisement on the KOMO Neighborhood Web site

Comment Highlights
WSDOT began the Eastside Corridor Study earlier this year. Since then, over 2,000 comments have been analyzed and
added to the database. We began advertising the open houses on October 15. Since that date, we received 232
comments.
The following is an overview of the written public comments received at the second round of open houses.
Direct quotes are italicized to highlight the tone of the comments. In addition to comment forms filled out at the meetings,
many people elected to e-mail comments or send in comment forms by mail.

Comment themes included:
Congestion relief
A number of citizens expressed their support for express toll lanes.
•
•

“Provides an option to bypass slow or stopped traffic for important trips.”
“Increases funding for implementing the I-405 Master Plan and supports alternative travel modes.”

Top three benefits of express toll lanes
A number of citizens identified their top three benefits of having express toll lanes.
•
•

“Reduces overall congestion, expands road capacity and reduces congestion on existing general purpose lanes.”
“Option to bypass stalled traffic for important trips, allows faster trip for all traffic and allows better use of road
capacity.”

Top three concerns regarding express toll lanes
A number of citizens identified their top three concerns of express toll lanes.
•
•

“Not enough general purpose lanes on I-405 from Renton to Bellevue, not enough general purpose lanes on
highway 167 and not enough general purpose lanes from Highway 522 to I-5.”
“Property impacts from widening, construction impacts and length of disruption and safety with weaving and
changing lanes.”
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Other comments.
•

“Please add 2 lanes on I-405 from Renton to Bellevue before you even think of adding a HOT lane. It is unsafe
and we have been neglected long enough!”
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