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WSDOT Public Attitudes Focus Groups

Why Did WSDOT Conduct Focus Groups?

Ever since the failure of Referendum 51 in 2003, the Transportation
Commission and WSDOT staff have been interested in gaining more and
better information about public attitudes relating to transportation, WSDOT and
our projects.

In recent months, it became apparent that several initiatives within the
department would benefit from more input on public attitudes in order to design
effective programs, such as:

0 A potential advertising campaign to encourage better driving habits as a

means to reduce congestion,

0 The potential future use of tolls and HOT lanes in Central Puget Sound

o Communications efforts regarding Nickel Projects

o0 The update of the Washington Transportation Plan.

The convergence of these issues and projects provided a timely opportunity to
check public attitudes on a number of issues in the course of one focus group
program.

Who Was in the Focus Groups?

A total of 98 people participated in 10 focus groups. Two groups were held in
each of the following locations: Everett, Seattle, Kirkland, Burien and Tacoma.

What Did WSDOT Ask the Participants?

A variety of questions relating to people’s attitudes about use of public funds
for advertising; tolls and HOT lanes; effective communications, awareness of
WSDOT projects and activities, citizen views on prioritizing and funding
projects, among others.

What Did WSDOT Learn?

See pdf attachment.
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How Much Did the Focus Groups Cost?

WSDOT budgeted $70,000. Funding came from several projects (Alaskan
Way Viaduct Replacement Project, SR 520 Replacement and HOV,

I-405 Corridor Program, SR 509 Extension) and the Washington
Transportation Plan.

What is WSDOT Doing With the Information?

WSDOT will use the findings in the following ways:

o In a cooperative promotional/advertising effort with Fisher Broadcasting,
WSP and State Farm Insurance to encourage better driving.

o To inform decisions and recommendations regarding the potential HOT
lane demonstration project on SR 167.

o To improve our project communications and make existing information
more accessible.

o0 As information to consider in the development of the Washington
Transportation Plan.

o0 The information will be shared with interested parties.
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